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Our Message to Consumers: 
“We’re doing our part so you can do yours. Please recycle.”

The Full Circle Plan
A Sustainable Plan for Container Recycling



  

Plan Activities in 2009

Innovate/research:  recycling access study, 
recycling rates, best practices
Motivate:  company-specific efforts to 
communicate, sponsorships
Activate:  

City partnerships (Hartford, new city announced 
soon)
www.RecycleTogether.com Model cities with The 
Climate Group
Advocacy for federal assistance for municipal 
recycling

http://www.recycletogether.com/


  



  

Recycling Access:  Who Has What?

Embarrassing lack of information about 
number, type, and quality of recycling 
programs in the US

“We don’t ask.”
“No one is required to report that.”
“No one knows.”

ABA funded national study of
Largest counties
Largest cities
Random sample of smaller towns



  

Curbside Access Higher Than 
Other Research Has Shown

229 million
(74%)

256 million
(83%)

286 million
(92%)

Curbside (All
Types)

Dropoff Curbside and/or
Dropoff



  

Single Stream for Most Curbside 
Households

Dual or 
Multi-
Stream
41%

Single 
Stream 

Excluding 
Glass
9%

Single 
Stream 

Including 
Glass
50%

Larger jurisdictions more likely to have made the change



  

Obvious Room For Improvement

289 million 
have trash 
pickup

2/3 (194 mm) 
have regular 
curbside

Up to 95 
million should 
have better 
CS

CS 
Recycling 

for All
68%

Trash 
Pickup but 

No CS 
Recycling - 

12% to 20% 
of hh

Subscription 
CS Only

12%



  

Recyclability Claims

FTC regulates 
“recyclable” and 
related labeling

Study examined 
access to recycling for 
key industry materials

 95% of ABA 
containers + 
paperboard carriers 
>70% access 71%

81%

85%

86%

87%

90%

Paperboard
Carriers

Clear Glass

Steel

HDPE

PET

Aluminum


